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{# What do you do in your daily life to pro-
tect the environment?

Simple things: dividing trash, not driv-
ing a car, or trying not to come back with 20
plastic bags from the Turkish market. | think
every effort counts, but | also think the big
impact does not come from individuals hav-
ing short showers, or switching to energy
saving light bulbs. The real change is some-
thing that can happen way beyond the power
of an ordinary person.

# What is more important for you as a
fashion designer — design or sustainability?

| guess both things are equally impor-
tant to me, but the fact is — fashion still can
survive without sustainability, but without
design it cannot.

# Coming to your brand. What is the story
behind “FARRAH FLOYD"?

Farrah Floyd started as a project dur-
ing my master studies, which | decided to
develop further on. The basic idea was to
integrate sustainable fashion into fashion.
| try to design in the same way as | would
if | didn't have to think about sustainability.
This is pretty hard sometimes, considering all
the limits that come with sustainable prin-
cipals. | am trying to turn them into advan-
tages and use them as an inspiration, rather
than limitation.

FARRAH FLOYD collections are built on
strong concepts, with pretty personal ideas of
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beauty and fashion. | like to play with shapes
and textures, coloring them and offering my
own vision of aesthetics. The special thing
about FARRAH FLOYD designs is the zero
waste technique that | have been developing
for some years. Using only rectangle pattern
pieces, | build body forms using pleating and
folding techniques.

Above all my brand is about making beauti-
ful clothes; pieces that are not ordinary and
will make the wearer feel special and differ-
ent, awakening a kind of self-confidence.
Sustainability of the brand is just one of the
elements that brings more meaning to the
concept and gives the full statement —fash-
ion and sustainability should and can come
together.

## Sustainable fashion includes ecological
and ethical aspects. How do you make sure
that your fashion meets these standards?

Firstly, | use only certified materials; |
make no waste while cutting, and | produce
in Germany. Furthermore, | like to think that
what | do is an emotional design. My goal is
that people appreciate the love and effort
put in each FARRAH FLOYD garment, which
they will cherish like an inherited piece of
jewelry and enjoy it for a long time.

# Which barriers doyou have to face in the
production of sustainable fashion?

The availability of fabrics is very low, and
also the choice is pretty narrow comparing
to conventional materials. Both fabrics and
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production are way more expensive, and on
the other hand the market is very small and
not accepting the high prices that sustain-
able fashion comes with.

# What is the typical “FARRAH FLOYD"
style? Who is your target group?

FARRAH FLOYD is a fiction character.
She stands for a strong woman, the one
that is not afraid of change, rather fights for
it and most of all cherishes freedom. The
brand is inspired by such women and tends
to encourage other through its ideas, stands
and of course clothes. She believes that
"Beauty will save the world".

Any woman can relate to FARRAH FLOYD.
Weather she is fearless and strong, or she
needs a bit of ego boost, FARRAH is there to
help her show what she really is.

She states her power by showing her seduc-
tive and feminine side, being elegant and
in @ way masculine at the same time. She
shows her strength by being able to create
her own style, based on her environment,
background and of course her body.

# Can you already tell us a little bit
about your upcoming autumn/winter 2015
collection?

For the inspiration this season, | chose
the biggest phobia | had as a child - volca-
noes. For me volcanoes always represented
something unpredictable, unstoppable and
scary, but in the same way fascinating. Since
| was using pleats a lot in my collections,

_53_

trying to tame the fabric by treating it in
different ways, this season | let the mate-
rial live the life of its own. Some unpredict-
able shadows occur, the heavy winter fabrics
seem unstoppable in a way — it doesn’t obey,
but rather protrude out of the body. The idea
of not controlling the fabrics scared me in
a way, but at the same time | was able to
find beauty in that, and a way to use it as an
advantage.

Besides tops and bottoms, dresses and win-
ter coats, this season we also offer some
accessories such as hats and scarves. Cash-
mere, angora, wool and cotton are cut and
mixed with zero waste pattern pieces into
completely new, but still recognizable FAR-
RAH FLOYD looks.




